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MUSIC MATTERS – THE ASIA PACIFIC MUSIC FORUM 

GLOBAL ENTERTAINMENT & TECHNOLOGY BUSINESSES 
GATHER AT ASIAN MUSIC INDUSTRY EVENT 

 
 
Over 300 companies will be in Hong Kong next week (June 2-4) to attend, sponsor or partner with Music 
Matters – the Asia Pacific Music Forum.  Asia Pacific’s music industry event, now in its fourth year, is 

continuing to draw much attention, even at a time when the global economic downturn has savaged companies’ 
marketing and travel budgets. 
 
Global companies including Google, Virgin, Sony Ericsson, Coca-Cola, BMI, Ticketmaster, Nokia, Gibson, 
MTV, Real Networks, Converse, Star TV and Friendster will be rubbing shoulders with Universal Music, 

Warner Music, Sony Music, EMI, Live Nation and some of Asia’s leading independent labels. With over 70 
speakers, 23 sponsors, 26 media partners, 30 supporting organisations and over 50 artists attending and 
performing, music clearly matters to a lot of very influential people. 
 
“We are absolutely thrilled by the level of support we have received this year. Music Matters is a unique marriage 
of entertainment and technology consummated in the heart of Asia Pacific. Times are tough but we have found 
that the music industry wants to get together to promote a brighter future” says Jasper Donat, Director of Hong 
Kong-based event organisers Branded and President of Music Matters. “Music Matters participants have the 
opportunity to steer the future of the music industry and to be a part of the platform in Asia for finding and 
creating new business opportunities.” 
  

Attracting a stellar speaker lineup of music, entertainment and technology heavyweights, Music Matters is a 
forum created by, with and for the Asian music industry. “I think the future is conferences like this.” says Terry 
McBride, CEO Nettwerk Music Group. 

 
Global Music Marketing Manager for Coca-Cola, Umut Özaydinli will be attending Music Matters not only to join 
the speaker line up, but also to explore business opportunities in the region. “Coca-Cola has a strong footprint in 
Asia. What I’m trying to do is see if some proven western acts can come to Asia in a different way” says 
Özaydinli. “I am personally here to discover and look for the opportunities to bring western acts here and vice 
versa”. 
 
The theme of this year’s programme is From Content to Context and all that lies in between. The potential of 
the music business in Asia – particularly in the mobile space – is sure to be a hot topic.  “Asia is growing as a 
youth culture for both technology and culture; that combination on mobile smart-phones is the future of the music 
business.” says McBride. Music Matters keynote speaker, Vice President of Music, Nokia, Elizabeth Schimel 
agrees “Youth culture is exploding in Asia, and that energy, creativity and innovation makes it a hugely 
compelling entertainment market”. 

 
Also up for debate will be whether an ad-funded model could fast track the music industry’s digital potential as 
the top players in recent Google Music deal take the stage at this year’s conference. “New music media will 
become a billion dollar business within the next 10 years on the internet and mobile phones.” says Gary Chen, 
Founder & CEO, Orca Digital Inc. (top100.cn). “200 million people are downloading music at one time and 
China is the second biggest advertising in the whole world; last year it was worth US48 billion. Every company, 
including Chinese companies, is spending their advertising budget in China. China surpassed Japan to become 
the second biggest advertising country in 2006. If you have 200 million people going to a site, lots of advertisers 
will advertise on a legit music platform, like Pepsi, Nokia, Armani, Ford, anybody!” 
 
Networking will continue at day’s end as Music Matters’ traditional showcases feature live music from the region 
and around the globe. This year will see special guest appearances from jazz superstar Jamie Cullum, local HK 

pop sensation G.E.M, American Chinese Hip Hop star MC Jin and the Waking Eyes from Canada. “It is so 
exciting to be back in Hong Kong” says Cullum, “and I am honoured to be given the opportunity to perform at 



 

Music Matters. Asia is always a highlight for me on tour; amazing food and a huge wealth of musical talent. The 
fans in Asia rock, they never fail to provide a warm reception” 

Now a fixed appointment on its annual calendar, Music Matters is ready to welcome the world’s music industry to 
Hong Kong. “Great programme, great bands… It’s going to be a great 3 days!” enthuses Donat. 

 
ABOUT MUSIC MATTERS 
 

Attended by an abundance of industry heavyweights from Asia and around the world, Music Matters is the only 
conference of its kind in Asia, offering delegates the chance to connect, forge business partnerships and create 
new business opportunities. In addition to the forum there are three parties showcasing up-and-coming acts from 
around the Asia-Pacific region. 
 
Now in its fourth year, Music Matters is a forum created with, by and for the Asian music industry and has 
become a permanent, must-attend fixture on the global music industry calendar. It is solutions driven, featuring 
face-to-face sessions, keynote presentations and discussion panels with some of the most innovative and 
successful companies and individuals in the businesses of music, entertainment and technology.  
 
Previous speakers include: Paul McGuinness (Manager, U2), Edgar Bronfman Jr. (Chairman & CEO, Warner 
Music Group), Edison Chen (Artist), Sam Duann (President, Rock Records Co. Ltd), Terry McBride (CEO, 
Nettwerk Music Group and Manager Avril Lavigne), the IFPI’s John Kennedy, Charles Huang (Co-inventor of 
Guitar Hero), Globally renowned concert promoter Harvey Goldsmith, Haji Taniguchi (Managing Director, 
Avex Group Holdings Inc), Tero Ojanperä (EVP, Head of Entertainment, Nokia) and many others sharing the 

stage with a wealth of other local Asian and international music business leaders. 
 
Created, managed and promoted by Hong Kong based entertainment marketing company, Branded Limited, the 
Music Matters programme is customised with the assistance of an advisory board comprising of senior 
representatives from across the entertainment value chain including major record companies, independents, 
promoters, digital retail, lawyers, financiers, mobile and media owners. The ongoing success of Music Matters 
clearly reflects the deserved attention that the Asia Pacific is receiving from the rest of the world and 
demonstrates that the business of Music… Matters! 
 
Plug into Asia!  
 
Music Matters Event Information: 

www.musicmattersasia.com 
June 2

nd
 – 4

th
, 2009 (Forum on June 3

rd
 and 4

th
) 

Grand Ballroom, Grand Hyatt, Hong Kong 
 
Contact Information: 

Media & Press Registration and Enquiries  Delegate & Registration Information 
Jessica Hyams     Amy Laing 
jessica.hyams@brandedasia.com   amy.laing@brandedasia.com 
T (852) 2167 8040    T (852) 2167 8040 
 
Sponsorship & Media Partnership Information Event Production 
Konstancija (Stan) Ruza    Tracy Tan 
stan@brandedasia.com    tracy.tan@brandedasia.com 
T (852) 2167 8040    T (852) 2167 8040 
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http://www.musicmattersasia.com/

